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SCHNUCKS INSTALLS ADDITIONAL SELF-ORDERING KIOSKS 

St. Louis-based grocer continues installing Fresh Foods kiosks from ADUSA, Inc. 

 

 Lombard, Ill. (September 8, 2009) – ADUSA, Inc. today said that Schnuck Markets, 

Inc., has installed several more of its S4G™ Fresh Foods self-service kiosks. “We continue 

to expand into additional Schnucks stores with our kiosks. So far the kiosks have performed 

well and have provided many Schnucks customers with the convenience of self-ordering,” 

said Juan C. Perez, president of ADUSA, Inc.  

 

Several of ADUSA’s kiosks were installed at the August 11 opening of Culinaria, the 

company’s new store in downtown St. Louis.  Added Perez, “We are thrilled to be part of the 

unique environment that is Culinaria. The lunchtime crowd is a perfect environment in which 

to provide Culinaria customers with the ease and control of our self-ordering system.”  

 

According to Larry Maggio, director of marketing services for Schnucks, “A growing number 

of our customers are using the kiosks to place their orders and the response continues to be 

very positive. They are really taking advantage of the added convenience and the easy 

access to all of the products we offer in the fresh foods and made-to-order areas of our 

store.” 

     

  #  #  # 

About ADUSA, Inc. 

Based in Lombard, Ill, ADUSA is a leading provider of self-ordering solutions for grocery 

supermarkets, restaurants and foodservice operations. ADUSA clients include Caputo’s, 

DeCA, Dorothy Lane Market, Foodtown, Fresh Grocer, Fry’s, Kroger, Price Chopper, Stew 

Leonard’s, and Sunset Foods.  

 

About Schnuck Markets, Inc. 

Founded in St. Louis in 1939, Schnuck Markets, Inc. operates 105 stores (including five 

Logli stores) and 101 pharmacies in Missouri, Illinois, Indiana, Wisconsin, Iowa, Tennessee 

and Mississippi. 

 


