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DOROTHY LANE LOOKS AT DEPLOYING DELI KIOSKS 

Dayton, OH based grocer trying out deli kiosks from ADUSA, Inc.  

 

 Lombard, Ill. (June 24, 2008) – ADUSA, Inc. today announced that Dorothy Lane 

Market is the latest grocery store to try its S4G™ Deli self-service kiosk. “Dorothy Lane 

Market is trying out the kiosk in one store for now, but we’re confident the kiosk will do well 

in this store and will be rolled out to other stores,” said Juan C. Perez, president of ADUSA, 

Inc.  

 

The kiosks will enable customers to self-order the full range of items available at the service 

deli including meats, cheeses, and party trays. Deli kiosks make it more convenient for 

customers to do their shopping and reduce, or completely eliminate, the time that a 

customer has to spend waiting in line. ADUSA’s system is an easily scalable and proven 

solution that works as effectively for small retail chains as it does for large ones.  

 

“Our delis are very busy and we think this is a great service to offer to our customers. 

ADUSA’s kiosk is very well presented and is very easy to use, so we think our customers will 

take advantage of the added convenience and enjoy using it at the same time,” said Patrick 

Arnold, IT Director for Dorothy Lane Market.    

  

    #  #  # 

 

About ADUSA, Inc. 

Based in Lombard, Ill, ADUSA is a leading provider of self-ordering solutions for grocery 

supermarkets, restaurants and foodservice operations. ADUSA clients include Stew 

Leonard’s, Giant Eagle, H.E. Butt, The Kroger Company, Price Chopper, Stater Bros., Sunset 

Foods and the Defense Commissary Agency.  For more information, please visit the web site 

at www.adusainc.com. 


