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ADUSA K10SKS SURPASS $20 MILLION IN ORDERS

Milestone points to strong acceptance of self-ordering kiosks

Lombard, Ill. (February 11, 2009) = ADUSA, Inc. today said that it estimates that
orders on its kiosks have surpassed the $20 Million mark. "We were very conservative in
how we tabulated these results, but the numbers confirm that our kiosks are performing at
a very high level and helping consumers and retailers to do more with less; especially in a
difficult economic environment. For consumers, the kiosks enable them to spend less of
their valuable time waiting in line, and also to more readily take advantage of sale items
and money saving offers from the fresh foods departments. For retailers, they help to
increase sales without adding much cost, and effectively pay for themselves in a very short
amount of time. This milestone indicates that, without question, self-ordering kiosks have
become an integral part of today, and tomorrow’s, supermarkets,” said Juan C. Perez,
president of ADUSA, Inc.

About ADUSA, Inc.

Based in Lombard, Ill, ADUSA is a leading provider of self-ordering solutions for grocery supermarkets,
restaurants and foodservice operations. ADUSA clients include Caputo’s, The Defense Commissary
Agency, Dorothy Lane Market, The Fresh Grocer, Fry’s Food & Drug, Kroger, Price Chopper, Stew

Leonards’s and Sunset Foods. For more information, please visit the web site at www.adusainc.com.
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